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Abstract
The article analyzes the growth and export of olericultural products in Spain. It is possible to get acquainted with 

the problems faced by growers in the cultivation of olericultural products and get information about the general 
state of the industry. Some of the best practices in the Spanish olericultural industry have been recommended for 
use in Uzbekistan.
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Introduction. Today, a small portion of Europe’s gross 
domestic product (GDP) falls on agriculture, and it 

is clear that the impact of agriculture on the European 
economy is considered low. However, the area used for 
agriculture (agricultural and forestry lands) occupies 40 
per cent of the EU land area. It also plays an important 
role in the lives of the rural population and their incomes. 
The importance of agriculture is also reflected on a 
global scale. Irrigated land for agriculture accounts 
for one-fifth of the world's arable land, but produces 
40-45 percent of the world's food. The production of 
agricultural products on irrigated lands is much higher 
in Spain. In Spain, irrigated agriculture accounts for 
more than 60 percent of agricultural output. However, 
irrigated land accounts for 14 percent of the land used 
in agriculture. In Europe, Spain has a significant position 
in terms of agricultural production. Spain ranks second 
in the European Union after France with 24 million 
hectares of agricultural land (for crops and pastures), 
and Spain ranks fourth  (11%) after France, Germany 
and Italy in terms of production. In Spain, the cultivation 
of olericultural products is based on specialization by 
region, the cultivation of melons in Castilla-La Mancha, 
Murcia, Catalonia, the cultivation of watermelons in 
Andalusia, Valencia, Murcia has For example, irrigated 
land in the Castile-La Mancha region accounts for 11 
percent of the irrigated land used in Spanish agriculture, 
but the region produces more than 40 percent of its 
agricultural output. Spain led the world in watermelon 
exports in 2019, accounting for more than 30 percent of 
world watermelon exports. (Figure 1).

Figure 1. In 2019, the countries that exported the most 
watermelons in the world. Source: Central Intelligence 

Agency, created by the author based on data from the 
World Economic Outlook Database

Despite being a world leader in olericultural products 
exports, in 2019, watermelon and melon exports in Spain 
fell by 4.8 percent. In addition, the role of olericultural 
products in the structure of Spanish exports is very low 
(Table 1). Table 1 provides information on the top 10 
most exported goods and services in Spain, as well as 
the share of olericultural products in exports and growth 
in 2019. The impact of watermelon and melon exports 
on the Spanish economy is very low, as can be seen in 
Table 1. 

In 2019, watermelons and melons accounted 
for 0.25% of the total volume of goods and services 
exported in Spain.

The Common Agricultural Policy (CAP) has been 
in place since 1962 to summarize the EU's agricultural 
reforms. The Common Agricultural Policy is to support 
farmers and increase agricultural productivity, provide 
affordable food, increase employment in the agro-
industrial and other agricultural-related sectors, fight for 
sustainable agricultural development, climate change 
and the rational use of natural resources, designed to 
ensure a decent standard of living, and this policy is 
common to all EU member states. The new “General 
Agricultural Policy” adopted in 2013 is planned to be 
implemented in 2014-2020, which sets the following 
goals:

-  strengthening the competitiveness of the agricul-
tural sector;

- development of sustainable agriculture and 
innovation;

-  support for job creation and economic growth in 
rural areas;

- providing financial assistance to support the 
efficient use of land.

Method and materials. We can draw conclusions 
about the current state and development strategies 
of Spanish olericulture by analyzing the problems and 
obstacles in the olericultural network. It provides an 
analysis of the volume of olericultural production and 
export performance. We can assess the overall state 
of the network by systematizing existing problems and 
providing information on their solutions. 

In Spain, the growth rates of olericultural products, 
including watermelons and melons, have varied in 
recent years. (Figure 2). 

Although watermelon cultivation in Spain was on 
an upward trend in 2014-2017, by 2018, 35.8 thousand 
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Table 1
Information on products exported by Spain in 2019

Figure 2. The volume of watermelon and melon 
cultivation in Spain in 2014-2018 (thousand tons) 

Source: https://www.statista.com/ 

Figure 3. Exports of watermelons and melons grown in 
Spain in 2014-2018 (thousand tons). 
Source: https://www.statista.com/ 

tons less watermelons were grown than in 2017. Melon 
production has maintained a declining trend in 2014-
2017, and only in 2018 did it achieve growth compared 
to the previous year. In 2018, 27.0 thousand tons 
more melons were grown than in 2017. In 2018, Spain 
led the production of 683.4 thousand tons of melons 
with 244 thousand tons of Castile-La Mancha, 219 
thousand tons of Murcia and 133.2 thousand tons of 
Catalonia. Watermelons and melons grown in Spain 
have a significant share in world exports (Figure 1). In 
Figure 3, the volume of watermelon exports grown in 
Spain in 2014-2018 maintained a steady growth, but 
the export volume of melons grown did not maintain 
the same growth trend. In 2016, 444.4 thousand tons of 
melons were exported, which is the highest figure in the 
analyzed years. 

Despite the positive results achieved in the 
cultivation and export of olericultural products, 
producers in Spain are facing problems. The most 
important of these problems are climate change and 
the relatively low standard of living in rural areas. Today, 
rising temperatures, droughts and floods are worrying 
growers. The location of the leading melon-growing 
regions in the southeast can lead to significant adverse 
effects on drought and rising air temperatures (Figure 
4). 34% of the total agricultural land is irrigated, and 
agricultural products grown on irrigated land account 
for 50% of the total production. Demand for water is 
growing in the southeastern part of Spain, which grows 
its main olericultural products. According to accurate 
estimates, the demand for agricultural irrigation in 2020 
is projected to fall from 771 mm to 701 mm, while the 
demand for irrigation is projected to increase by 6% in 

2020 compared to 1961-1990 and by 9% in 2070.
Another important problem faced by large and 

medium-sized farms producing olericulture is the lack 
of manpower. Eighty-four percent of Spain's territory 
is rural, with only 16 percent of the population. The 
average age of the rural population is higher than that 
of the urban population, which is a particular concern 
for these farmers, as it is observed that mostly young 
people and women are leaving the villages. In Spain, 
3.7 percent of the rural population is under the age of 
35, and 33 percent is over the age of 64. 

Results and discussion. Spain is a country with great 
potential for growing olericultural products. As can be 
seen from Figure 1 above, Spain accounted for 31% 
of world watermelon exports in 2019, amounting to $ 
473.9 million, and was the world leader. In 2018, Spain 
achieved the highest yield in melon exports. According 
to Figure 3, although melon exports to Spain decreased 
in 2016-2018 (444.4 thousand tons in 2016, 439.5 thousand 

Figure 4. Map of the territorial division of Spain Source: 
Urban History Journal No. 43, Part 2, May 2016, p.293
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tons in 2017, 405.4 thousand tons in 2018), Spanish melon 
exports accounted for 305.8 million euros in revenue. 
achieved. This is estimated at an average melon price 
in 2018 of 0.754 euros per kilogram when exported. In 
recent years, the number of companies engaged in the 
export of olericultural products is declining. According to 
the Estacom statistical service, in 2018, 538 companies 
were engaged in the export of 1267.3 thousand tons of 
watermelons and melons, in 2014, 622 companies were 
engaged in the export of watermelons and melons. 
In 2018, the main buyers of Spanish melons will be 
European countries (France, Germany, Great Britain, the 
Netherlands, Portugal).  One of favorite products in the 
summer in Spain is melon and watermelon. St. Gregory 
is the most famous melon variety, grown in La Mancha. 
Also the most popular varieties are French cantaloupe, 
reddish blue-gray melon and light yellow, smooth post 
honeydew, galia. Melons grown in the eastern part of 
Spain are in demand as the highest quality product. In 
October, a melon museum and festival will be held in 
Villakonois, Madrid. Although year-round, greenhouse-
grown melons are highly competitive, Spanish melons 
remain in place.

Conclusions and recommendations. Spain has 
favorable geographical, natural and organizational-
economic conditions for growing olericultural products. 
Spain’s leadership in watermelon exports, the high 
revenue from melon exports can be the basis for the 
development of the industry and the fight against 
existing problems. 

In Spain, climate change is cited by scientists as 
the main problem on the negative impact on the 
olericultural network, but the negative impact of the 
social problem on the development of the network 
is high. Today, issues such as the use of new hybrid 
seeds, the use of high technologies in fertilization and 
processing, the high demand for labor in the cultivation 
of melons lead to an increase in the impact of the social 
problem. In recent years, the migration of people living 
in rural areas, especially young people and women, to 
cities has increased. It can be said that the decrease 

in the volume of melon production and the decrease 
in the number of companies exporting melons are also 
due to the social problem. 

We can recommend the following Spanish 
experience in the cultivation and export of olericultural 
products in Uzbekistan:

1. Development of selection work in the field of 
olericulture. It is important to create varieties that are 
competitive in the world market. The experience of 
long-term storage of new varieties, disease resistance, 
minimization of the use of chemicals in the cultivation 
of organic products or disease protection, the creation 
of unique products with a complete and shape, taking 
into account the wishes of consumers in some regions 
and countries. Increasing the share of local companies 
in seed production, development of scientific research, 
directing financial resources for scientific research in the 
creation of seedless hybrid varieties.

2. Development of the system of sales of olericultural 
products will increase the economic interest of the 
industry. Organize melon museums and festivals in the 
regions to promote sales at the peak of production, 
expand marketing opportunities by promoting 
marketing using digital tools to promote the usefulness 
and specificity of taste, strengthen communication and 
sales channels.

3. Creating a system of growing organic products, 
developing the medicinal properties of products and 
ensuring the preservation of useful minerals in them. 

4. Three aspects should be taken into account when 
calculating efficiency: economic, environmental and 
social. The importance of family business in agriculture 
is associated with the development of cooperatives. 
Vertical integration is important as it increases 
the chances of revenue retention in this network. 
Family farming is a characteristic feature of Spanish 
agriculture. The widespread use of intensive methods 
in the cultivation of melons, the introduction of crop 
production at all times of the year, the provision of 
subsidies to the industry by the state are also important 
aspects of development.
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